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14 Top Tips for Presenting

Declutter

You’ve spent weeks working on the content for the presentation. The audience 
don’t need to know how hard you’ve worked. Only present what is relevant.

Paint a Thousand Words

People are visual learners, retaining more information from images than text, 
but ensure all images are good enough quality for a big screen. And please, 

please avoid clip-art. 1970s music may still be on trend, 1970s graphics aren’t! 
A good image should explain the concept or add something, not just fill space.

Think Newsreader

The presentation should add to what you’re saying, not detract from it.

Practice makes Perfect

Very few people are natural speakers. Rehearse your presentation until you are 
completely comfortable with it. If possible do this with an ‘audience’ for honest 

appraisal and feedback.

Slow…Down…

For most people a presentation is about as welcome as a bout of gastric flu! 
The temptation to gallop through as fast as humanly possible may be tempting 
but, if people can’t follow what you’re saying, all your hard work will be in vain. 

Slow your speech down; slightly slower than normal conversational is about 
right. Take pauses, especially before and after a key piece of information is 

delivered. Oh, and do try to breathe!
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Be Compelling

‘Compelling’ speakers are usually those that challenge the audience and make 
them think. If the thinking is too easy they’ll drift off; too hard and they’ll shut off.

Be an Agent of Change

People notice change, however slight. Make micro and macro changes in 
your presentation and you’ll keep an audience’s attention far better. Simple 
changes like altering your delivery style or making it clear you’re changing 

topic should occur throughout. Audiences experience a natural dip in attention 
approximately every ten minutes, so larger changes, such as changing the 

visual medium or the speaker moving around the room, should be integrated 
less frequently but are essential.

Be a Storyteller

People are pre-disposed to listening to stories. Have one or two stories prepared, 
or within the presentation. These will grab attention and hopefully increase 

engagement especially if it they have some level of humour or self-deprecation. 
People like to laugh at others more when they have been granted permission by 

that person, and especially if they can empathise with the situation.

Look Up

Unless you know your presentation off by heart, use keynote prompts (whether 
cards or electronically) to retain as much eye contact as possible. If you read 
direct from your full presentation notes you’ll be looking down rather than at 

your audience and they’ll quickly disengage and lose interest in you. Do though 
have a full copy of the presentation to hand in case you need to check a detail, 

become lost or experience a hardware malfunction.
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Take a Break

Respond to your audience reactions. If it’s a long presentation and you see 
them flagging, offer a minute or two break, so they can grab a drink, discuss 

the presentation thus far or have a stretch without feeling guilty.

Question Time

It’s not appropriate for every situation but, if you really want engagement 
rather than simply grabbing attention, be prepared to take questions during 

the presentation. It can affect your presentation length but interaction is better 
achieved during the talk rather than at the end of it.

Keep on Track

Don’t be afraid to park a debate and move on. “That’s a great point you raise 
there, something which I’d like to discuss in greater detail outside of  

this presentation.”

Enjoy Yourself

Unless you’re delivering a eulogy*, try and look like you’re enjoying what you’re 
doing. Be confident and perhaps even smile now and then. An audience will take 
their mood lead from you, and if you believe in what you’re saying, so will they.

*Actually you can and I have, told humorous stories whilst delivering a eulogy; 
it helps break what is otherwise an extremely tense and sombre atmosphere. 

Know your audience.

Be Upfront

Sell the benefits of your presentation early on, or explain how you can provide 
a problem solving solution. It’s not a ‘whodunnit’. Also, don’t be afraid to tell 

people approximately how long the presentation will be.
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Need our expert help?

Get in touch today!
info@rubiconmarketing.net

0117 957 5400

www.rubiconmarketing.net
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